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stb: South Florida + Life + Style.

Beauty Buzz: The best makeup, skin care and hair products.

Best Style: The latest and greatest trends.

Destinations: Great three-day getaways.

The Travel Snob: Jeremy Murphy knows what’s haute.

Smart Talk: Linda Marx sounds off.

Design File: How great looks get made.

Location, Location, Location: Real estate directory.

Good Advice: Area experts discuss new and important
news.

Bon Vivant: Restaurants, recipes, wine and spirits.

What’s Happening: Exhibits, galas and events you won’t
want to miss.

Neighbors: Who’s who around South Florida.

People Watching: Out and about around South Florida.

Editor’s Picks: Must-haves.
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To determine the best and most af-fordable (because good doesn’t al-ways mean expensive!!) local food-ie scenes, WalletHub compared more than 180 of the largest U.S. cities across 24 key metrics. The data set ranges from affordability and accessibility of high-quality restaurants to food festivals per capita to craft breweries and wineries per capita. 
 

MOST VS. LEAST•  New York has the most gourmet spe-cialty-food stores (per square root of population), 1.3907, which is 56.5 times more than in West Valley City, Utah, the city with the fewest at 0.0246.•  San Francisco has the most  cooking 

schools (per square root of population), 0.0567, which is 37.8 times more than in Omaha, Nebraska, the city with the few-est at 0.0015.
•  New York, has the most  restaurants (per square root of population), 10.59, which is 37.8 times more than in Pearl City, Hawaii, the city with the fewest at 0.28.•  Orlando, Florida, has the most ice cream and frozen yogurt shops (per square root of population), 0.3158, which is 38.5 times more than in West Valley City, Utah, the city with the fewest at 0.0082.•  Santa Rosa, California, has the high-est  ratio of full-service restaurants to fast-food establishments, 1.69, which is 3.1 times higher than in Jackson, Missis-sippi, the city with the lowest at 0.55. stb

THE BEST FOODIE CITIES IN THE U.S.A.

TOP 20 
FOODIE CITIES

1 SAN FRANCISCO, CA
2 PORTLAND, OR 
3 NEW YORK, NY
4 LOS ANGELES, CA
5 MIAMI, FL
6 ORLANDO, FL
7 AUSTIN, TX
8 LAS VEGAS, NV
9 SAN DIEGO, CA
10 SEATTLE, WA
11 TAMPA, FL
12 ATLANTA, GA
13 CHICAGO, IL
14 PHILADELPHIA, PA
15 SACRAMENTO, CA
16 HOUSTON, TX
17 ST. LOUIS, MO
18 DENVER, CO
19 WASHINGTON, DC
20 CINCINNATI, OH
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DARK CHOCOLATE SOUFFLE

Prep time: 10 minutes

Cook time: 18 minutes

Servings: 2

 1/2 tablespoon Filippo Berio Extra Light Olive 

Oil, plus additional for coating pan 

 1/4 cup granulated sugar, plus additional for 

coating pan

 4 ounces 70 percent cocoa dark chocolate

 1 ounce 30 percent heavy cream

 
3 egg whites

 
2 egg yolks

 
pinch of cream of tartar

 Heat oven to 375 F. Grease two 6-ounce ra-

mekins with olive oil and dust with sugar.

 In double boiler, melt chocolate, 1/2 table-

spoon olive oil and cream; let cool. Using electric 

mixer, beat egg whites until soft peaks form.

 Whisk egg yolks into cooled chocolate mix-

ture; fold in egg whites, 1/4 cup sugar and 

cream of tartar. Pour into prepared ramekins; 

bake 15 minutes.

 Tips: This recipe can be easily doubled. Gar-

nish with fresh berries, if desired.

Better,
Healthier
Baking

C
ourtesy of Fam

ily Features

OLIVE OIL is a flavorful and versatile cooking oil that 

is often trusted in popular cooking methods such 

as sauteing, stir-frying, dressing, marinating and 

grilling. It can also earn your trust when it comes to baking. 

 With seven olive oil varieties to fit almost any need, each 

Filippo Berio olive oil has its own distinct color, aroma and 

flavor characteristics. Among those seven, the Extra Light 

Olive Oil offers a delicate aroma and subtle flavor that can 

complement your favorite baked goods. Its high smoke 

point helps keep those goodies moist, and with strong fla-

vors like chocolate, it also lets the sweetness come through. 

 Additionally, it provides high levels of mono-unsaturated 

fat (“good” fat) and low levels of saturated fat (“bad” fat), 

making it a more nutritional choice when compared to but-

ter or margarine. Because you need less olive oil than but-

ter in baking, you’ll save calories as well. 

 One easy way to incorporate olive oil in your baked 

goods is during the prep work: where recipes call for but-

tering or flouring pans, instead brush the pan with olive oil 

and dust with flour for the same effect as butter. 

	 Find	mo
re	recipes	

using	olive
	oil	at	filipp

oberio.com
.

on the table
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ICE POP PARADISE: For an easy dessert, 
try making homemade ice pops. Puree your fa-
vorite fruit with honey then add it to an ice pop 
mold. Add Greek yogurt and 
freeze. For more flavor, 
add mint or basil. 

COFFEE 
DELIGHT: 
Coffee is often enjoyed hot, 
but during the summer, cool-
ing things down can be a 
refreshing alternative. Make 
coffee and, after it cools at 
room temperature, blend it 
with ice and milk. This chilled 
version can keep you caffein-
ated and cool during those 
extra hot days.  

C
ourtesy of Fam

ily Features 

S ummer is a time for relaxing, enjoying the 
outdoors and spending time with fam-
ily and friends. Yet for some, the warmer 

months can be hectic and busy, and often go by 
too quickly.
 When the little ones have soccer practice and 
the adults need some alone time by the pool, 
there isn’t always time to prepare a home-cooked 
meal or toil away in the kitchen. Ideal summer-
time meals, snacks and drinks should be refresh-
ing, light, delicious and of course, easy on time 
and your budget.
 Try these fresh summertime kitchen hacks and 
enjoy more time outdoors with friends and family, 
and less time sweating in the kitchen.

Cool Summertime
Kitchen Hacks

on the table
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south florida

POP IN
Run, don’t walk, to the MARIE 
FRANCE VAN DAMME POP-
UP BOUTIQUE at  Bal Harbour 
Shops. This Hong Kong-based 
designer is known for her glob-
ally influenced line of luxury re-
sort, swim, and ready-to-wear 
options including day dresses, 
evening wear, resort wear, bath-
ing suits, and caftans — the es-
sentials of any South Florida 
stylista’s wardrobe. 

AROUND
TOWN

WHO: Rabbi Robert Silvers, Chuck Todd — NBC 
News’ political director, moderator and manag-
ing editor of Meet The Press, Eva Silvers
WHERE: Congregation B’Nai Israel in Boca Raton
WHY:  Chuck Todd spoke to a full house about 
his insights that helped him earn a reputation 
as one of the most passionate journalists and 
sharpest analysts in American media. As a fixture 
in the White House press room, a steady and 
constant presence on television, and a tireless 
voice on the campaign trail, the evening’s Q&A 
session was both informative and enlightening.  

BE THERE! 
Barrett-Jackson, The World’s Greatest Collector Car Auc-
tions®, is set to auction the prized John Staluppi Cars of 
Dreams Collection during the 16TH ANNUAL PALM BEACH 
AUCTION APRIL 12-15, 2018, at the South Florida Fairgrounds. 
One of the most notable private collections on the East Coast, 

Mr. Staluppi owns a diverse group of American cars – predomi-
nantly convertibles – from the ’50s, ’60s and ’70s, along with 
custom vehicles and Resto-Mods. More than 140 vehicles cur-
rently housed in his North Palm Beach Cars of Dreams Museum 
will cross the block, all at No Reserve. For more information on 
becoming a bidder for the 2018 Palm Beach Auction, including 
the highly sought-after John Staluppi Cars of Dreams Collec-
tion, visit Barrett-Jackson.com/bid. 
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beauty buzz

1PATCHOLOGY LIP 
SERVICE GLOSS-TO-BALM 

TREATMENT
Dry, chapped lips deserve to look good 

too, so opt for this unique gloss formula 

that also acts as a nourishing treatment. 

$15, patchology.com

2ARDELL MAGNETIC 
LASHES

With great patience comes great re-

ward. This is truth when it comes to Ar-

dell’s magnetic lashes. They take some 

time to apply at first, but once you get 

the hang of it, you’ll never use glue 

again! These Magnetic Lashes feature 

revolutionary multi-magnet technology 

 — virtually invisible magnets strategi-

cally placed along the lash line for com-

plete magnetic contact. $13.99, Target

3MERLE NORMAN 
EYECOLOR QUAD IN 

‘PRETTY PERSUASION’ 
Four super-luxe Eyeshadows are housed 

in the prettiest holographic compact 

that reflects the dimensional shades 

within: matte ‘Milky Way’, duochrome 

‘Flicker’, semi-matte ‘Moonrock’ and 

matte ‘Destiny’. $30, merlenorman.com

4OSMOTICS 
COSMECEUTICALS 

BLUE COPPER 5 PRIME 
VOLUMIZING SHAMPOO & 
CONDITIONER
Hair ages just as the skin does, so treat 

your scalp and strands with Osmotics’ 

signature age-defying copper peptides 

to provide an optimal growing environ-

ment for healthy, thick and lustrous hair. 

$28-29 each, osmotics.com

5PAUL & JOE PEARL 
FOUNDATION PRIMER IN 

SWEET BON BON
A universally flattering shade, com-

prised of four different shades of pink 

pearls, Paul & Joe’s Pearl Foundation 

Primer in Sweet Bon-Bon provides a 

thin, hydrating base coat with a radiant 

glow, to guarantee easy, uniform foun-

dation application. $36, B-Glowing.com
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destinations

Let your soul experience one of the 

most stunning and pristine places on 

earth, Western Australia’s Kimberley. 

Its coastline is so unspoiled, dinosaur foot-

prints still smatter the rocks. Its oceans are 

so untouched, whales nurse their young in 

its warm waters. Its indigenous culture is 

so ancient, no other can match it. The Kim-

berley is more than a remarkable region 

in Western Australia; it’s one of the most 

fascinating and least explored places in the 

world. As world travelers seek unexplored 

destinations, The Kimberley has been add-

ed to their bucket list of dream vacations. 

This is a place that commands explorers to 

indulge in its many wonders.

A LAST TRUE WILDERNESS

Both magical and rugged, Western Austra-

lia’s Kimberley is one of the few last true 

wilderness areas — like Alaska, Galapagos, 

Antarctica and the Amazon — where you 

feel the rawness of the earth and the 

wonder of nature with an ancient story. 

Immediately, there is a deep intangible 

presence in the Kimberley that is at once 

powerful yet calming. Night-blooming 

flowers from giant Boab trees make the 

air fragrant while the night sky glitters 

with millions of stars.

 The gateway to the Kimberley is the 

small pearling town of Broome, home to 

some of the largest and most prized pearls, 

where camel rides on Cable Beach is part 

of everyday life and where nine sets of di-

nosaur footprints cast as massive fossils. 

The influence of the pearling industry, with 

its melting pot of cultures and cuisines, has 

helped to create the distinctive character 

and charm of Broome, which offers select 

beach resorts, a unique calendar of events 

and exquisite dining options, including lo-

cally caught fresh seafood.

MODERN MEANS OF 

EXPLORATION

The best way to experience the Kimberley 

is through expedition cruising. A unique 

collection of companies operate boats 

ADVENTURERS: 

ADD THIS TO YOUR 

BUCKET LIST

C
ourtesy of BPT

Destinations_mayjun18.indd   46

4/15/18   12:22 PM

38  |  simplythebestmagazine.com  

south florida style

38  |  simplythebestmagazine.com  

boca RATON

1. Silvia Sunnies, $190, AirDP by AirEyeWear. airdpstyle.com 2. Peekaboo pom-pom top, $88, Madewell. madewell.com 3. Palazzo pants, 

$59.99, H&M. hm.com 4. Earrings, $12.99. H&M. hm.com 5. Lenny Suede sandals, $375, Sigerson Morrison. Zappos Luxury 6. Patent Mini 

Janine Satchel, $198, Dooney & Bourke. dooney.com

1
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Happy 2018! 
As we welcome in the New Year, let’s say 
goodbye (and good riddance!) to 2017. 
And what a wild ride it’s been: Devastating 
hurricanes, earthquakes, and forest fires. 
International sabre rattling and nuclear 
tensions. Continued terrorist attacks and 
horrendous domestic massacres. And a 
never-ending barrage of scandals rattling 
the political and entertainment world. 
Even our sacred retreat of national league 
football was marred by controversy and 
strife before every game. 
 But despite all the bad news, we could 
still find a brief respite and engage in our 
favorite pastime — food and drink. We 
welcomed a slew of new restaurants to 
our little corner of paradise in 2017 — from 
the usual throng of assorted franchises 
and mom & pop eateries, to some new and 
exciting dining adventures.  And of course, 
we also saw the demise of many local fa-
vorites. It’s hard to make any generaliza-
tions about this crazy business — and the 
only thing consistent is that it’s constantly 
changing. But I did note a particularly 
strong influx of ‘New American’ gastro-
pubs and create-your-own-bowl concepts 
last year. We also welcomed some na-
tional and strong regional chains, including 
Burton’s, Blue Moon Mexican, Ouzo Bay, 
Batch Gastropub, and ROK:BRGR; along 
with the resurrection and revival of some 
existing and past institutions. And 

so, my fellow foodies, here 
again is your annual recap of 
our local restaurant comings & 
goings, in something I like to call, 
“The Restaurant Year in Review.” 

NOW OPEN
2017 brought us the usual smorgasbord of 
restaurant concepts and cuisines, span-
ning the culinary gamut. But the most 
significant contribution came from chef-
driven gastropubs, upscale burger & craft 
beer emporiums, and ‘New American’ 
kitchens offering kicked-up renditions of 
classic American comfort food. To wit, 
the much-anticipated Burton’s Grill & Bar 
opened in Boca’s new Park Place on North 
Military Trail. The ingredient-driven menu 
and cool bar scene of this Andover, MA-

based concept scores positive points on 
all fronts, and shows all the elements to 
become a major player in town. Miami-
based Batch Gastropub also entered the 
fray, adding a new ‘Must Try’ hot spot 

and casual hangout to the 
Delray Marketplace. Mean-
while, Flashback American 
Diner got back to basics, 
taking over the short-
lived Bamboléo on North 
Federal Highway (which, 
ironically replaced the 
original Flashback Diner 
just a month earlier) in 
east Boca.
 But most of the action 
came from independent 
local chefs, like Chef 
Blake Malatesta’s stun-

ning new MIA Kitchen + Bar on West 
Atlantic Avenue; and Temper Grille, Chef 
Erick Guerra’s wonderfully inventive take 
on “Modern American Tapas” in The Re-
serve of Boca. Delray also welcomed the 
curiously-named Death or Glory to the 
former Max’s Social House spot (former-
ly the famed Falcon House), showcasing 
Isaac Grillo’s cutting-edge cuisine; followed 
by the equally creative and wine-centric 
The Winemaker’s Table on South Con-
gress Ave., and then Avant in Pineapple 
Grove, assuming the dual space of the for-
mer sister restaurants Solita and Mastino. 
The still-hot ‘Upscale Burger & Craft Beer’ 
craze of the past few years continued to 
trend, as evidenced by Ft. Lauderdale-
based ROK:BRGR expanding to East Atlan-
tic Ave (in the former Tryst locale); along 
with Burger & Beer Joint at the Frank 
Theater Cinebowl in Delray Marketplace; 
and Tampa-based The Brass Tap in the old 
Park Avenue BBQ spot at Dixie & Glades in 
Boca Raton. 
 We also got a salubrious taste of health-
oriented concepts, reflecting the boom-
ing national trend. Bolay lead the pack in 
January, introducing its chef-inspired and 
surprisingly tasty “customize-your-own-
bowl” sensation to the Polo Shoppes (re-
placing Voodoo BBQ). Tampa-based Fresh 
Kitchen soon followed with its similar ver-
sion in the new Park Place on N. Military 
Trail. Then in August, the playing field was 
elevated a few notches by the inaugural 
launch of localgreens in Delray Place, ad-
jacent to Harvest Seasonal Grill (its parent 
restaurant). Localgreens follows the same 
“create your own bowl” model, but with 
upscale chef creations, locally sourced and 
organic ingredients, and housemade adult 
popsicles — plus a very cool touch-screen 

“2017 brought us 
the usual smorgas-
bord of restaurant 

concepts and cuisines, 
spanning the 

culinary gamut.”

“Medicine Man” bowl 
from localgreens in 
Delray Beach.

Short-Rib Grilled 

Cheese from Burton’s

january/february 2018  |  71  
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2017
The Restaurant 
Year in Review
By Kenny Spahn

Cedar Roasted 
Atlantic Salmon from 
Harvest Seasonal 
Grill & Wine Bar
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THAI PEANUT BUDDHA BOWL
Recipe courtesy of Atkins: Eat Right, Not LessActive time: 15 minutesTotal time: 30 minutesServings: 4   

Olive oil spray2 skinless, boneless chicken breasts  (12 ounces total)
Dressing:1/2 cup peanut butter3 tablespoons coconut milk1 tablespoon fish sauce2 teaspoons hot chili sauce2 garlic cloves, minced1 tablespoon minced fresh ginger1 tablespoon sesame oil3 tablespoons hot water4 cups baby spinach1 ripe Hass avocado, thinly sliced

1 medium zucchini, cut into noodle shapes
2 carrots, cut into noodle shapes2 radishes, thinly sliced8 sprigs cilantro

C
ourtesy of Fam

ily Features / Photos C
ourtesy of: Atkins

For many, spring is an opportunity to hit refresh on many 
aspects of life, including what you eat. Rather than in-
stituting a restrictive diet that forces you to cut back 

on your favorite snacks and dishes, consider making simple 

changes that can go a long way so you can enjoy the flavors 

of the season without sacrificing taste or eating less.
 For example, Atkins offers a long-term, healthy lifestyle 

featuring a balanced approach of high-fiber carbohydrates, 

optimal protein and healthy fats, while focusing on reducing 

levels of refined carbohydrates, added sugars and hidden 

sugars, which are the carbohydrates that convert to sugar in 

the body — you can’t see them but your body does. 
 Fresh flavors abound during spring and summer, and you 

can enjoy nature’s bounty while avoiding hidden sugars by 

selecting high-fiber, low-glycemic fruits and vegetables. For 

example, a single avocado contains 10 grams of dietary fi-

ber in addition to healthy fat. Consider a menu comprised 

of recipes like Egg-Filled Avocado with Prosciutto, Avocado 

Kale Berry Smoothie Bowl and Thai Peanut Buddha Bowl.

Refreshing Recipes for a Healthier YouAdd healthy avocado for fresh, creamy flavor

on the table
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There’s no better time than now to 
focus on health and fitness. The 
following are four easy ways to 

boost your health in less than five min-
utes per day.

DRINK WATER BEFORE 
EACH MEAL.
Drinking enough water each day helps to 
boost hydration, improve energy and aid 
digestion. But drinking before meals may 
offer another benefit — it can help you to 
eat less and lose more weight. One study 
found drinking 16 ounces of water in the 
half hour before meals led to nearly three 
pounds of weight loss on average over a 
12-week period when compared to those 
who did not drink before a meal.

MAKE IT A HABIT TO TAKE 
YOUR MULTIVITAMIN EVERY 
MORNING.
No matter how healthy your diet, you may 
fall short on essential nutrients day to day. 
“Taking a multivitamin is one of the best 
ways to ensure you are meeting all of your 
nutritional needs consistently,” states Erin 
Palinski-Wade, RD, CDE, and spokesper-
son for Swisse Wellness. When choosing 
a multivitamin, not just any option will do. 
“Look for brands that have been clinically 
tested to ensure they can be utilized and 
absorbed by the body,” points out Palinski-
Wade. “I recommend Swisse Ultivite (R) 
multivitamins as these products have been 
analyzed in over 13 clinical studies and 
been shown to improve energy and mood, 
reduce stress and increase mental alert-
ness in both men and women.”

C
ourtesy of BPTIMPROVE 

YOUR HEALTH
IN UNDER 5 MINUTES PER DAY
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No luxurious home upgrade is complete without the 
enhancements of modern technology. High-tech and 
intelligent devices lend ease to everyday activities 
and enrich your ability to enjoy the comforts of home. 

With new products joining this category at an exponential pace, 
there’s a way to boost the smart function of every room, even 
the bathroom.

CLIMATE CONTROLS
Environmental elements like lighting and temperature are 
among the first signals your brain processes when you enter a 
new space. Aligning those nuances with your comfort and pref-
erences is the ultimate expression of personalization. Motion or 
voice control sensors make it possible to bring lights to life with 
next to no effort, while a smart thermostat with differentiated 
climate zones can adjust to meet your needs throughout the day, 
perhaps kicking up a few degrees to prevent a chill when you 
emerge from a steamy shower.

UNCOMMON COMMODES
There truly is no limit to the home features that can work harder, 
faster and smarter — even when it comes to the toilet. If the 
notion of an intelligent toilet seems extreme to your senses, you 
may not be alone. 

 “When Americans hear the word bidet, most have an out-
dated picture in their minds of a standalone fixture, but in fact, 
the functionality is now built into a toilet or attachable seats, 
and they are simple to use. Once you try one, you won’t be able 
to live without it,” said Shane Allis, marketing director of Kohler 
Sanitary Products. “From intelligent toilets to cleansing seats 
that attach to existing toilets, modern day bidets are for con-
sumers who are looking for an upgrade to their toilet routine.”
 In fact, according to a recent survey conducted by Kohler, about 
two-thirds of Americans would choose a toilet that would give 
them a cleaner, fresher feeling, and 3 in 5 think washing with wa-
ter would give them a cleaner feel than toilet paper alone.
 An overall fresher feeling and features like a deodorizer, night 
light and heated seat have strong appeal, according to the same 
survey, and those features are all offered in options like the 
Kohler Veil, an ultimate, one-piece intelligent toilet with inte-
grated cleansing functionality that provides optimum hygiene 
and individual comfort. From personal cleansing to an LED night-
light to hands-free opening, closing and flushing — all of which 
are easy to control on a touchscreen LCD remote control — the 
toilet brings unexpected options to your bathroom. 

SHOWER WITH POWER
Whether it’s a playlist that energizes you for the day or soothing 
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BATHROOM
FEATURES
THAT TAKE
SMART LIVING
TO A WHOLE
NEW LEVEL

TRICKED
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WITH
TECH

C
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sounds to center you before an important meeting, you can give 
new meaning to singing in the rain with a showerhead that in-
cludes a built-in wireless, removable speaker that you can sync 
to your smartphone music library. 
 When you take your shower digital, you can actually bring 
water, steam, music and light together into one sensory experi-
ence. Beyond that, it’s even possible to configure your shower to 
cycle through spa programs that target different areas of your 
body with varied water sprays and temperatures. 

HYDROTHERAPY HAVEN
A jetted tub is just the beginning when it comes to creating 
a spa-like atmosphere. Today’s options let you trick out your 
tub with everything from bubbles and heat to sound and color. 
Advanced hydrotherapy options use air or sound to massage, 

soothe, invigorate or relax your body and your mind — all con-
trolled at the touch of a button. Don’t forget the heated back to 
keep you warm even longer. 

PERFECT PRIVACY
If you’re blessed with a stunning view out the bathroom window 
or if you simply prefer the aura of natural light, you may be 
reluctant to hide behind heavy window treatments. Yet again, 
technology offers the solution. Shades you can power with a 
remote control and even film coverings that convert from trans-
parent to opaque with the touch of a button can give you the 
freedom to embrace your privacy or celebrate the sun’s rays.

TECH-SESSORIES
The big features may deliver the wow factor, but little touches 
can add up for a big impact as well. Mirrors that recognize your 
face and voice to deliver customized media, such as news and 
music, can also be programmed to alter the temperature and 
lighting while you conduct your toiletry business. Other acces-
sories to round out your high-tech renovation include devices 
such as smart scales that integrate with other devices to maxi-
mize your health and wellness routine.
 With these tech upgrades and more, you can turn an ordinary 
bathroom into an entirely new, refreshing experience. stb
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« WUNDERBROW 
Ladies in the UK 
have been crazy over 
Wunderbrow for some 
time, and now we see 
what all the fuss is 
about! Permafix Gel 
Technology adheres 
natural looking fibers 
to the brow line to 
amp up volume, 
cover grays and 
conceal bare spots. 
$22, wunder2.com

« KÉRASTASE Couture 
Styling L’incroyable 
Blowdry Style, restyle and 
style again with Kerastase’s 
newest miracle product, 
which utilizes reshapeable 
microwax technology that 
can be reactivated with 
the use of heat to provide 
multiple styling opportunities 
from a single application. 
$40, kerastase-usa.com

 URBAN DECAY 
Eyeshadow Primer 
Potion in Fix This packaging offers 
the best of both worlds  — the applicator 
wand that Urban Decay fans begged 
the brand to bring back, and the 
squeeze tube that we’re all obsessed 
with. Plus, when you buy the new 
shade, Fix, a beige matte, 100% of 
the purchase price will be donated to 
women’s empowerment nonprofits.
 $20, urbandecay.com 
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 PHYSICIANS 
FORMULA Super CC 

Color-Correction + 
Care All-Over Blur 

Primer Stick SPF 30.
Just swipe and go with 
this 2-in-1 stick, which 

blurs imperfections with 
stripes of pink, green 

and yellow for foolproof, 
all-over correction. 

$12.95, drugstores 
nationwide

« MADISON REED Root 
Touch Up duo for blondes 
Never, ever let your true roots 
show, even between salon visits, 
with a one-of-a-kind, dual-sided 
compact that instantly conceals 
dark roots and grays with 
natural-looking color. $29.95, 
madison-reed.com

« ELKE VON 
FREUDENBERG 
Brightening Brow 
Concealer Pencils
When applied 
strategically under the 
brow bone and along 
the tops of the brows, 
eyes appear larger and 
the brow line becomes 
more defined. $20, 
elkevonfreudenberg.com
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These 10 hotels combine spectacular architecture and artistic touches with top-notch hospitality — 
from must-see destinations, to surprising places you’ve never thought of visiting — until now!

High Art  Hotels
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MYCONIAN KYMA
Mykonos, Greece
myconiankyma.gr

The Myconian Kyma, a Design Hotel™, encompasses ev-
erything you could ever want from a trip to the Greek Isles. 
From bright white cube architecture perched above the 
azure waters of the Aegean Sea, to sleek interior spaces 
dotted with quirky art and touches of shocking yet subtle 
color, this property is Greek perfection. Panoramic windows 
and unobstructed views invite the outdoors in, to fully capture 
the pristine beauty of Mykonos from every single space on 
property. Just a short stroll to Mykonos Town, the Myconian 
Kyma is also family-friendly, with top-notch, personalized ex-
cursion services such as high-end shopping, beach explora-
tion, horseback riding, yachting and so much more. 

High Art  Hotels
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1OLD DUTCH DÉCOR Copper Double Champagne Wine Chiller  7 Qt. $159.99, J.C. Penney

2 SIMPLY Sini Nesting Bowls. $40-$60 each, shop.sempli.com

3 SHARD Artisanal Ice Kit. $39.95, shard-ice.com

4 THREAD AND WHISK Grace Apron. $125, threadandwhisk.com

5 AGATE coasters, $39.99, alwaysfits.com

6 THIRSTYSTONE® Old Hollywood Marble Serving Tray with Golden Handles. $100, J.C. Penney

7What Can I Bring? Southern Food for Any Occasion Life Serves Up BY ELIZABETH HEISKELL. $27, amazon.com

8 #HASHTAGIT Adult Party Game. $19.99, endlessgames.com.

9 CLAUS Porto Candles. $75 each, ClausPorto.com

For the Homebody: Handy hostess gifts that make staying in a pleasure
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2017 
Holiday 

Gift Guide
 Haven’t started shopping yet? 

No problem. We got something for everyone 
on your list, from your boss to BFF.

For the Fitness Fanatic:

1VERMONT 
VILLAGE 

Raw Apple Cider 
Vinegar Shots. 
$14.99 for a 12-pack, 
vermontvillage.com 

2ORU KAYAK: 
Folding 

Kayaks That Go 
Anywhere. $1,299-
$2,499 each, orukayak.
com

3EVERYSIGHT 
Raptor 

Augmented Reality 
Smartglasses for 
cycling. price upon 
request, everysight.com

4STEALTH 
Interactive 

Core Trainer. $299, 
stealthbodyfitness.com 

5PRECISION 
GetFit Digital 

Body Fat Scale. 
$44.95, amazon.com

1
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rATE PrOTEcTiON
Rates are guaranteed for all space orders on contract for a period of one, three or six months. 

SHOrT rATE
Advertisers will be short-rate invoiced if, within a nine-month period from the date of the first insertion, 
the advertiser does not use the full space they contracted for or upon which the billings have been based.

PAyMENT TErMS
All display advertising orders require payment with artwork, unless agency or client has approved credit 30 days 
prior to closing. Full payment is due upon receipt of invoice.

OTHEr NOTES
• Bleed: 10% Premium
• Inserts: Rates + Specifications (upon request)
• Gatefolds: Cover Frequency plus 10%

PrEMiuM POSiTiON
Earned rate + 10% to guarantee.

SIZE: 1X 3X 6X 12X
4/CL 4/CL 4/CL 4/CL

FULL $3175 $2855 $2564 $1900
1⁄ 2 $2375 $1955 $1559 $1100

1⁄ 3 $1500 $1299 $999 $700

COVERS

2ND $4685   $4020 $3420 N/A

3RD $4125  $3520 $3160 N/A

4TH $4405   $4180 $3700 N/A
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January/February ‘19

March/April ‘19

May/June ‘19

July/August ‘19

September/October ‘19

November/December ‘19

November 16, 2018

January 18, 2019

March 15, 2019

May 17, 2019

July 17, 2019

September 13, 2019 

November 30, 2018

January 31, 2019

March 29, 2019

May 31, 2019

July 31, 2019

September 27, 2019 

January 1

March 1

May 1

July 1

September 1

November 1

* Please note that deadlines for space in special

advertorial sections are 7 days prior to these dates.

*Please also note that these ad deadline dates are a close approximation and could change slightly.
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Sex:
Male: 28%

Female: 72%

Age:
Under 35: 19%

35-54: 51%
55-64: 24%

65 and over: 6%

Household income:
$50,000 to $99,000: 6%

$100,000 to $249,000: 48%
$250,000+: 46%

Marital Status:
Married: 72%

Single: 8%
Widowed/Divorced: 20%

residence:
Own a single-family home: 81%

Other (condominium, townhouse, etc.): 19%
Have two residences: 28%

Average Primary Home Value: $829,000

Occupation of readers currently Employed:
Company Owner/Partner: 24%

Professional/technical: 18%
Company CEO/President/Upper Management: 12%

Sales: 9%
Other: 9%

Retired: 28%

Education:
Four-Year College degree or better: 94%

Other: 6%

301 Yamato Road, Suite 1240  • Boca Raton, FL 33431  • 561.210.4411  • fax 561.994.6693
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ACCEPTED FILE TYPES:

1. Collected InDesign Files:
Your final ad should be built in InDesign and saved as version CS5 or lower. Images

placed in these documents can be Adobe Illustrator and Adobe Photoshop files and should
be placed at no more than 100%.

Illustrator files should be saved in EPS format as version 10 with an 8 bit Macintosh
preview level 1, compatible gradiance should be selected. Any Freehand files need to be
exported in EPS format. All type in Illustrator MUST be converted to outlines. Photoshop
files can be accepted in either EPS format or TIFF format, with TIFF being preferred.
Images should be at least 300 dpi at 100% placement with no embedded color profiles
and in CMYK color.

• High-resolution images and fonts must be included when collecting the file for out-
put.

• Only use Type 1 fonts. NO True type fonts. Include both screen and printer fonts.
• Images must be 300 dpi or higher, CMYK (SWOP), and be in TIFF or EPS format.
• All required trapping will be included in the file.
• Include standard trim, bleed and center marks (include no marks in the live image

area)
• Digital proofs which represent the final digital file are accepted, but not required.

2. High Resolution PDF’s:
We accept high resolution PDF’s as long as the required bleed is included. All fonts

and high resolution photos must be embedded.

AD SUBMISSIONS:

1. Ads Burned to CD:
You may burn the collected files or high resolution PDFs to a CD and mail it to the

following address:

Simply the Best Magazine
Attn: Sarah Zeenberg
301 Yamato Road, Suite 1240
Boca Raton, FL 33431   ph 561.210.4411

2. Ads via Email (10 Megabytes and under):
Digital files for ads may be sent via e-mail to the Art Director, Sarah Zeenberg, at:

art_director@goodpresspublishing.com

3. Ads via FTP site (Over 10 Megabytes):
Larger files can be placed on our FTP site at: users.fdn.com (all lower case). Please

speak to the Art Director, Sarah Zeenberg, for log in and user information. We require
that you send a notification email to the Art Director when the file is placed on the FTP,
so that the ad may be removed and we are aware of who the file came from.

FULL PAGE:

Trim w/Bleed: 8.625 x 11.375
Bleed: .25 inch each side
Trim: 8.125 x 10.875
Live: 7.125 x 9.875

The ad must have NO LESS than 1/4
(.25) inch bleed on EACH SIDE!

1/2 PAGE - HORIZONTAL:
(This is a non-bleed ad)

size:  7.375 x 4.75

We suggest, but do not require, a
thin border around the ad.

1/2 PAGE - VERTICAL:

(This is a non-bleed ad)

size: 3.569 x 9.75

We suggest, but do not require, a
thin border around the ad.

1/3 PAGE - VERTICAL
(This is a non-bleed ad)

size: 2.3125 x 9.75

We suggest, but do not require, a
thin border around the ad.

1/3 PAGE - SQUARE
(This is a non-bleed ad)

size: 4.3725 x 4.8125

We suggest, but do not require, a
thin border around the ad.

Safety
Area

(live area)

Safety
Area

(live area)
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1/2 PAGE -
HORIZONTAL

AD

DOUBLE TRUCK:

Trim with Bleed: 16.75 x 11.375
Trim: 16.25 x 10.875
Live Area: 15.25 x  9.875

Live Area:

The ad must have NO LESS than 1/4 (.25)
inch bleed on EACH SIDE!

Safety
Area

(live area)

NOTE: For all ads that require bleeds,
the bleed must be .25 (1/4) inch on each
side of the ad. Any bleed amount less
than 1/4 inch will be rejected.

size:  7.375”W x 4.75”H

size:  3.57”W x 9.75”H

size:  2.313”W x 9.75”H

size:  4.373”W x 4.813”H

ACCEPTED FILE TYPES:

1. HIGH RESOLUTION PDF’S
 We accept high resolution PDF’s as long as the required bleed is included. All 
fonts and high resolution photos must be embedded.

2. COLLECTED INDESIGN FILES:
	 Your	final	ad	should	be	built	in	Adobe	InDesign.	Images	placed	in	these	docu-
ments	can	be	Adobe	Illustrator	and	Adobe	Photoshop	files	and	should	be	placed	at	
no	more	than	100%.	Illustrator	files	should	be	saved	in	EPS	format.	All	type	MUST	
be	converted	to	outlines.	Photoshop	files	can	be	accepted	in	either	JPEG,	EPS	or	
TIFF	format.
•	Images	should	be	300	dpi	at	100%	placement	with	no	embedded	color	profiles	
and CMYK color.
•	High-resolution	images	and	fonts	must	be	included	when	collecting	the	file	for	
output.
•	Images	must	be	300	dpi	or	higher,	CMYK	and	in	TIFF	or	EPS	format.
•	All	required	trapping	will	be	included	in	the	file.
•	Include	standard	trim,	bleed	and	center	marks	in	margin	(at	least	.125”	away	from	
live image area)

AD SUBMISSIONS:

1. ADS ON CD OR FLASH DRIVE
	 Mail	to	to	the	following	address:
 Simply the Best Magazine
 Attn: Art Director
 301 Yamato Road, Ste. 1240
 Boca Raton, Fl 33431

2. ADS via EMAIL
	 Digital	files	can	be	emailed	to:	art_director@goodpresspublishing.com

3. ADS via DROPBOX
	 Contact	the	Art	Director	via	email	if	you’d	like	to	place	your	file	directly	into	our	
Dropbox	at	art_director@goodpresspublishing.com.


